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Why a study on Facebook and brands now?

- It's a social phenomenon
- It accelerates change
- It challenges the brand’s place

- It challenges organisations
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faCEbOOk@ = THE social network

50 (million

members
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= their vision

Give people the power to share and make the
world more open and connected

« Engineers by day, sociologists by night... »
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facebook.

= an incredible growth

600M
500M
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200M
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Source: Facebook internal data, August 2010
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= world’s 3rd largest couniry

Facebook added over 200 million users in less than a year

1.China

2.}:ndiab .

3.1aceboo

4.United States F“gﬁ;’d.'.‘dvl Eﬁﬁf&h’ﬁﬂ%
5.Indonesia ra laraes
6.Brazil 9
7.Pakistan

' 8.Bangladesh .
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surpasses Google in the US

r
As for May 2010...

Facebook tops Google for weekly traffic in the U.S.
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Visits Per Person
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= a huge active audience

Company figures

More than

400 million

35 million

active users users update their status each day

Average user spends more than

= of active users
99 minutes o log on to Facebook
per day on Facebook o in any given day
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= friends and advocacy

Average user has

130 friends

on the site

Average user is invited to

3 events
8 friend requests per month

per month

Average user sends

Average user is a member of

13 groups
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facebook EERRITINIEG phenomenon

THE NEW YORKER
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THE FACE OF
FACEBOOK

BY JOSE ANTONIO VARGAS

According to his Facebook profile,
Mark Zuckerberg has three sisters, all

ST of whom he’s friends with. As interests,
he cites “Minimalism,” “Revolutions,”
and “Eliminating Desire”...

LIVE CHAT TRANSCRIPT

&

COMMENT THE FINANCIAL PAGE ANNALS OF INVENTION
INTOLERANCE SECOND HELPINGS HOW TO MAKE IT
st: by Lawrence Wright by James Surowiecki by John Seabrook
ard The “Ground Zero mosque,”™ How did “stimulus™ become a Can James Dyson pull off a
and other manufactured dirty word? second industrial revolution?
crises. (Subscription required.)
et
Learn to: irev

e O e T L/

Py ks
P s ol v
N g a4 uplend it
& pew brae o

1kl 4 s ey o e
o

Loah Pearlman
Carolyn Abram
Promiet o vt

ﬁ Guitad vy - B W

NEWS DESK




“opinionway

facebook

Advertisin

More from Ad Age: Creativity Ad Age China Insights Jobs Ad Age On Campus

Latest News
Agency News
Best Ads

CMO Strategy
DataCenter
Digital

Global News
Hispanic Marketing
Madison+Vine
MediaWorks
People & Players
This Week's Issue

Rance Crain

The Media Guy
Bob Garfield

Al Ries

Guest Columnists

Ad Age Outlook

AdAgeStat

Ad Review

Adages

The Big Tent

Campaign Trail

italNext

odWorks

Power 150

Small Agency Diary

Video

Age.

' GesbureTek @gﬂs

Instant interactive projection floor.

Engage people in your advertisements and promotions.

Stay on top of the news, sign up for our free newsletters |

E-mail License Print Comment B Rss

Facebook Will Rule the Web
During the Next Decade

Steve Rubel on Digital Communications

by Steve Rubel
Published: March 15, 2010

s e

L EREER] & Rl

We're at the very beginning of a major shift in
how we find, consume and interact with
information. If the 2000s was the Google
decade, then the 2010s will be the Facebook
decade. As with the last 10 years, this era will

b~ unleash an avalanche of change for media
Steve Rubel companies and advertisers. You can see the
writing on the wall, pun intended.

According to Compete.com, Facebook recently became the top
source of traffic to major sites such as Yahoo and MSN, surpassing
Google. Hitwise said that Facebook is the fourth leading traffic
driver to news sites.

Just plug it in and turn it

=a business opportunity

The Facebook Economy
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Recommander a des amis

Buy Starbucks Coffee Online.

http:/ fwww.starbucksstore.com/

Informations

Just Cot a Cold Star*

Follow Starbucks on Twitter:
http. ¢

such as a free drink for your
birthday, and free select

Créez une publicité : I 3 ' ; M
Communiquez avec

Partagez I'expérience
Facebook avec encore
plus d'amis. Il vous su?
d'utiliser nos outils pour
les inviter et garder le
contact.

Plus de publicités

Création
1971 in Seattle's Pike Place
Market

4 amis aiment ca

Juliet
Schuler

Connor
Clarke

pog Coca-Cola

Mur  Infos Coca-Cola Photos Vidéo Discussions »

(artily

Live @ PosITIVELY 741“""

soutient PEACE

[CONCEEY_POUR (A JOURCE % LA PAN|
“ ONE DAY

VENDREDI 17 SEPTEMBRE

rouTube © ebo

Retrouvez-nous sur Twitter & MySoace

g
2s 8

11823 999 personnes aiment
@

| N

Photos

>11,8 M
fans
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facebook EESPATT opportunity

More than

More than

20 mi"iﬂn 80 000 websites

have implemented Facebook Connect

people become fans of Pages each day since its general availability in December 2008

More than

250 applications
have more than 1 million monthly active users 2 5 CO mme ﬂtS

on Facebook content each month

Average user writes
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=a high mobile potential

There are more than

100 million active users

currently accessing Facebook through
their mobile phones

People that use Facebook
on their mobile devices are

twice more active

on Facebook than non-mobile users
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= geolocalised marketing
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facebook.

FRIENDS LIKE
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Fl=-s0ss & = webstores
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{ @ BacktoranPage | would recommend Pampe -

boaie) by eerevom  ShOP your Pampers favorites
rat = without leaving Facebook sy

Training Pants ama;on WC bStO re
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Other Baby Care
» Babies' Laundry Care
» Children's Oral Care
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> Air Care .
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Personal Care
> Deodorant
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» Hair Care
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» Personal Cleansing

Shob By Stase New Baby diapers and wipes for Baby diapers and wipes for Everything you need to |
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Digital inspires new marketin

[~ G [« [T [
v . o

LACOSTE s using Twitter

LACOSTE

PR School of Croc: Enter to win a

las $2.500 @Lacoste gift card for an
in-store shopping spree!
Sweepstakes ends 10/14

withlaco:

Social Business

Kl Uke 208 Kl Uke 296

5 Pocket Legging S01® Original Jeans
Rinse Dark Aged

Localisation
based CRM

four;quale

0 pepsi
e

% penses e NYC 5

Manage friends
Add friends >

Friend requests

strategies

Crowdsourcing

Recevez des messages rapides et courts de Starbucks
Coffee.

¢ le. Inscrivez-vous aujourd'hu
sulvre @Starbucks

Inscrivez vous »

If you missed #SarahMcLachlan's wow
live performance yesterday, we've
placed it on our YouTube channel s

to watch: http://bit.ly/cy5fjt enjoy!
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v
Hey there!

Twitter.

TWeLPFORCE Y

TWELPFORCE is using

§ B3 TweLpForce

BBY418 off for the night -
happy sleeping twiterverse
va @

MyStar

Share your notes on this week's
featured Bold Brew - Caffe Verona
! J/bhvw

Where Your Ideas Reign

-
é IdeaStorm
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Digital inspires new marketing strategies

Branded content

Brand Utility




“opinionway DDB’

Digital ecosystem
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3 types of digital content Owned

Branded destinations
and assets owned by the

brand
Paid
Advertising activities
including the use of
paid for placements
Earned

Further online presence
generated by internet
users talking about the
brand and creating or
sharing content
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3 types of digital shifting in favour of earned media

PAID MEDIA

OWNED MEDIA
EARNED MEDIA
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Brands are driving consumers from their websites to
their social platforms

. Coca-Cola

Wall Info Coca-Cola #/ Feeds Photos Discussions » +
OPEN HAPPINESS » My Coke Rewards  Shop Our Store  Coke in the USA v

% share happiness

Celebrate your love for Coca-Cola W%

“Coca-Cola ¥s U."
Added by Alice Reeves Sanders

Join millions of
Coca-Cola Fans
on Facebook

i ®

Find Us On: & Twitter % Myspace 8 YouTbe  ® Bebo  [Sra=l4] refreshing feeds

Anew spih‘on‘ i\
anold classic.

Check out our new “Spin the.
Coke Bottle” app for the
iPhone and iPod Touch,

Join millions of Coca-Cola Fans on Facebook
Click here and get lucky!
O el
Become a fan

mycoke mp (lly
on Facebook rewards zero

Fan Highlights

Photos



http://www.facebook.com/cocacola
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Because they are starting to understand the
value of earned media...

Sponsored Cireats: an:Add Sponsored Create an Ad

Shrektastic McNuggets®

Play McNuggets® of
Fun when you buy a
20-piece Chicken

> McNuggets® pack®.
It's ogre the top fun!

Shrektastic McNuggets®

Play McNuggets® of
Fun when you buy a
20-piece Chicken

> McNuggets® pack®.

It's ogre the top fun! 4x4 Purchase Intent

250/01 Action Rate Eric Toda, Tom Arrix, and 6 other friends
are fans of McDonald's.

68%1 Ad Recall
2x 1 Message Awareness

Brand Metric Source: Nielsen Understanding the Value of a Social Media Impressions,
April 2010
Action Rate Source: Facebook Internal Q1 2010
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A new balance

Content

Lower budgets for paid media, bigger budgets for producing contents that will produce
earned media (emerge and gain a broad visibility) and will develop the bond with our
targets.



“opinionway DDB’

Why a global study now?



“opinionway DDB’

Methodology
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Methodology

» Method of data collection: Online interview using the CAWI system (Computer Assisted Web Interview).

» We questioned 1642 Facebook likers in 6 countries...

1B il A —
ralnN ¥ .

287 Facebook 277 Facebook 290 Facebook 272 Facebook 250 Facebook 266 Facebook
likers likers likers likers likers likers

...All identified from a representative sample of the local online
population aged between 18 and 60 years old

...All questioned between August 27t and September 27th 2010

» In this report, results are presented in total of 6 countries and for each country. Please note that the
total reading can reduce the specificities of each investigated country.

» OpinionWay remind that the results of this survey must be read taking into account the confidence
interval at most 2 points for a sample of 1642 respondents.
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Results
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Facebook likers profile
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The average age of brand fans is 31yo.
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Facebook likers profile

I
o N8 EAN
i

¥ L

MALE

GENDER Ve AGE I

18-24 years 25-39 years
\ 55%

—’

FEMALE

32%

40-60 ans

Average E

/ ONLINE PURCHASES\

Never

Once '

5 and more

/ OCCUPATION

Private sector -
employee
Student -

Self-employed, trader, .
skilled tradesperson

Public sector employee .o

Civil servant ./o
Manager '/o

Retired 290/

~
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Facebook usage
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Fans of brands on FB are ‘hard core users’ who
visit the website several times a day at 43%
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Facebook connection frequency - All countries

Q: On average, you connect to Facebook

IR
N

Several times a day

0,
Everyday 4 33%
Several times a week ’ 16%

Once a week _‘ 5%

Less frequently o 3%

» On the whole, a strong use of Facebook among the likers target. J
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Facebook is still considered a private place
reserved to «personal friends » and also family
for 96% of respondents.
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Facebook network - All countries

Q: Your Facebook network is mainly made up of...

I Ik‘VA‘
. mlm
R

¥ .

Personal contacts - 79%
Family contacts . 17%

Professional contacts 4%

» Facebook is still considered a private place reserved to «personal friends » and also
L family.
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Facebook is mainly viewed as a source of
entertainment for 49% of respondents,
followed closely by a communication tool
that enables you to stay in contact with your
close ones for 32%.
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Main reasons to connect to Facebook - All countries

Q: When you connect to Facebook, it is mainly for ...

I&VA‘
| W7

Fun

Talking to close
friends and family

Information

Other

» Facebook is mainly viewed as a source of entertainment, followed closely by a J

L communication tool that enables you to stay in contact with your close ones.
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Behavior and attitudes towards
fracked brands
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? brands are followed in average
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Followed sectors

Q: How many brand names do you follow on Facebook?
Q: What business sectors do the brands you follow belong to?

bR
N

.51@

Causes support

brands, significantly impact by the gage and

Facebook frequency use.

and entertainment, Facebook becoming a hub to
receive news through the pages of newspapers
and magazines. The media brands are the ones
able to broadcast the most content and are

therefore leading the way.

fundraise and will play a bigger and bigger role

for activists.

DDB’

Average number
of followed
brands

..............................

\

. 10,5 for the Facebook hard

.........................................

» On average, an important number of followed A\

» Unsurprisingly the most followed sector is Media

» Facebook is also a tool used to support causes,

» Fashion and high end brands are also popular for

their ability to produce entertaining content.



http://fr.wikipedia.org/wiki/Fichier:Flag_of_Australia.svg
http://fr.wikipedia.org/wiki/Fichier:Flag_of_Chile.svg
http://www.google.fr/imgres?imgurl=http://www.faber-france.fr/img/visuels/croix-rouge.gif&imgrefurl=http://www.faber-france.fr/drapeaux/drapeau-croix-rouge-419.htm&usg=__W6wVP43B3OHQ9qRFcRDND8PCIqk=&h=350&w=350&sz=21&hl=fr&start=4&zoom=1&itbs=1&tbnid=El2Iep-K5mPizM:&tbnh=120&tbnw=120&prev=/images?q=croix+rouge&hl=fr&gbv=2&tbs=isch:1
http://www.google.fr/imgres?imgurl=http://www.greenzer.fr/blog/blog_image_store/2009/03/wwf.gif&imgrefurl=http://www.greenzer.fr/ikea-wwf-rechauffement-climatique&usg=__n1HFpZNldYCX8AMNbBBB8fYdKLw=&h=300&w=300&sz=5&hl=fr&start=1&zoom=1&itbs=1&tbnid=YBKQ4YhK2iSjnM:&tbnh=116&tbnw=116&prev=/images?q=WWf&hl=fr&gbv=2&tbs=isch:1
http://www.google.fr/imgres?imgurl=http://www.tendances-de-mode.com/dotclear/images3/Mode-112.jpg&imgrefurl=http://www.tendances-de-mode.com/2007/07/09/244-la-semaine-de-la-mode-londonienne-aime-les-jeunes-createurs&usg=__3RxtMS3DTAOlVYrci8T4NdnLDq0=&h=301&w=498&sz=36&hl=fr&start=4&zoom=1&itbs=1&tbnid=p3RQQRTS1Jg2fM:&tbnh=79&tbnw=130&prev=/images?q=Mode&hl=fr&sa=G&gbv=2&tbs=isch:1
http://www.google.fr/imgres?imgurl=http://www.newsluxe.com/WindowsLiveWriter/Sothebysvendundiamantde84carats_CC6B/diamant_2.jpg&imgrefurl=http://www.newsluxe.com/sothebys-vend-un-diamant-de-84-carats.php&usg=__baSRRhjyCKicSmRk6Y98PPzPd_E=&h=394&w=470&sz=31&hl=fr&start=14&zoom=1&itbs=1&tbnid=jzNJcN1QmjOAIM:&tbnh=108&tbnw=129&prev=/images?q=diamant&hl=fr&gbv=2&tbs=isch:1

“opinionway DDB’
Followed sectors — All countries

Q: How many brand names do you follow on Facebook?
Q: What business sectors do the brands you follow belong to?

1 =
S Y Average number
of followed 8,7
brands

Media / Entertainment
Causes support
Fashion / Luxury goods
Sport

Travel, tourism

Cars

Industry

FMCG

Others
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There is no disconnect between the brands
followed on Facebook and their regular
consumers for 84% of them.
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Consumption of followed brands - All countries

Q: When you follow a brand on Facebook, it is...

LIl IZs
Z4IN

regularly use

use occasionally

have never used and which you intend to use
in the future

have never used and which you do not wish to
use in the future

whose website you frequently visit

» There is no disconnect between the brands followed on Facebook and

K their regular consumers.
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The main way fans can come to join a brand’s
Facebook page is through advertising (75%) followed
by a friend’s invitation (59%).

The search factor plays an important role (49%), thus
it is crucial for brands to be found if consumers
search for them.
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How fans join Brand’s Facebook page - All countries

Brand invitation / Advertising 75%

Friend’s invitation 599,

!

Personal Research 49%

|

» The main way fans can come to join a brand’s Facebook page is through advertising
followed by a friend invitation.
» The search factor plays an important role, thus it is crucial for brands to be found if

‘ consumers search for them.

DDB’
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How fans join Brand’s Facebook page - All countries

Q: Have you already?

1o
N
R

Received an invitation frorr} a Brien to it_ecoge
fan of a brand on Faceboo

Seen advertising for a brand’s Facebook page

Received an invitation e-mail from br%nd to join
Its Facebook page

Looked for a brand on the Facebook search engine

Looked o1 2 ook B TR B 08

Downloaded a game suggested by a brand

599%

L

56%

41%

i

38%

23%

L

14%

DDB’
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Facebook is a new CRM tool where the
consumer wants to feel exclusive.

The attachement to the brand is a key
motivator for consumers who volunteer to
advocate the brands.
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Reasons to follow brands on Facebook - All countries

Q: The following suggestions may explain why you follow a brand on Facebook. Please tell us, according to you, which
of the following are very important, fairly important, unimportant, not important at all

1l =
1N

N2 .,

7S o ¢
ol

Very important IMPORTANT

Being treated in a special way by the brand - 53% 95%
Be spokesman of the brand ' 48%
Talk / Interaction ' 28%

» Two reasons lead fans to join a brand’s Facebook page at a similar level:

» The first one is comparables to the drivers of CRM (promotions, new product info,
exclusive information).

» The second one, advocacy, also plays an active role (demonstrate your appreciation
for the brand, show others what you like, support the brand’s values).

» The desire to engage with the brand either through dialog with the brand’s representatives

or with other consumers reach an interesting level. /
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Reasons to follow brands on Facebook - All countries

Q: The following suggestions may explain why you follow a brand on Facebook. Please tell us, according to you, which
of the following are very important, fairly important, unimportant, not important at all

LIl IZs
A 7N

Very important IMPORTANT
To take advantage of promotional benefits _ 41% 849
Because I like this brand ' 39% 89%
To be informed about new products offered by the brand _ 35% 87%
Toscass excste ot et v ke (D 25 75%
To give your opinion about the brand ' 23%
To express your support for the values promoted by the brand ' 22% 68%
To show others what you like ' 21% 649%o
To meet other users of the brand _‘ 13%
To talk with brand managers :‘ 13%
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Active advocacy and interaction scores are
pretty high. People share the info with friends
or react on the wall of the brand through the
like button, comments or messages.
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How followers interact with the brand page - All countries

Q: Have you already...

bR
'R-‘_'
¥ L

PRACTISE

Clicked on the “I like" button for content published 76%
by a brand you are following

Recommended following a brand on Facebook to a 520/
friend

Sent information published by a brand to a family 43%
member

Put up content published on a brand name page 45%
on your wall

Commented on information published by a brand 48%

Left a message on a brand name’s wall 45%

= Often Occasionally Rarely = Never

» Active advocacy and interaction scores are pretty high. People share the info with friends or react on
the wall of the brand through the like button, comments or messages.
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Focus on the favorite brand
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Favorite followed brand

Q: Among the brand names whose news you are currently following on Facebook, which one do you like best?
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“opinionway
Favorite followed brand

Q: Among the brand names whose news you are currently following on Facebook, which one do you like best?
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“opinionway DDB’

Being a fan on Facebook has a important,
even declarative, impact on purchase intent,
especially if compared to any traditional form
of advertising (36%0f respondents).



“opinionway
Impact on purchase - All countries

Q: Since you have been following the brand ... on Facebook, would you say that...

LIl IZs
Z4IN

You want to buy this brand’s

0,
product more 36%

You want to buy this brand’s
product as much as before

61%

!

You want to buy this brand’s
product less

3%

» Being a fan on Facebook has a important, even declarative,
impact on purchase intent, especially if compared to any traditional

K form of advertising.

DDB’
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“opinionway DDB’

Declared advocacy is also very high, with
92% saying being a fan has a positive impact
on recommending the brand to friends



“opinionway DDB’
Impact on brand advocacy - All countries

Q: Since you have been following .... on Facebook, would you recommend this brand to a friend?

bR
N

Yes, probably ' 43%
No, not really ’ 7%

No, not at all ' 1%

» Declared advocacy is also very high, with over 90% saying being
L a fan has a positive impact on recommending the brand to friends.
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“opinionway DDB’

Giving more benéefits is the first area of
improvement (83%)



“opinionway
Main suggestions to improve fan pages - All countries

Q: Among the following suggestions, which would be of priority to you to improve ... brand name page?

bR
N

Get exclusives / Benefits 83%

Interaction with the brand 37%

Frequency of the information 30%

E-commerce : Possibility of buying products

o
from the page 21%

)

» More exclusive information, being informed before other, being invited to events.

\ » Crowdsoursing comes up pretty strongly to, as well as frequency.

DDB’
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“optnionway DDB
Main suggestions to improve fan pages - All countries

Q: Among the following suggestions, which would be of priority to you to improve ... brand name page?

bR

Advance information and previews of future _ 399,
products, future offers
Ability to take part in games, competitions _ 33%
Access to exclusive information - 33%
Invitations to events related to the brand,
beyond Facebook - 33%
Involvement in the development of new 26%

products, new offers

—

21%

Receive information more often 23%

I

Ability to order products online from the page
Discussions with brand representatives - 14%
Receive information less often ' 8%

Others . 3%
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“opinionway DDB’

Brands seems to be experiencing a
honeymoon with their fans, as a majority of
them rate the fanpages extremely highly.

Until the novelty wears out, brands seem to
have nothing to loose by creating a fanpage.



“opinionway DDB’
Satisfaction towards fanpages - All countries

Q: How would you rate the brand mentioned in Q12 brand page? (10 means that you consider it to be very satisfactory and
1 means that you do not consider it satisfactory)

65% among the
i Facebook hard users |

Note 8-10
» Brands seems to be experiencing a

honeymoon with their fans, as a majority of

them rate the fanpages extremely highly. Until
the novelty wears out, brands seem to have
nothing to loose by creating a fanpage. )

Note 6-7 29%

l1°/o I

Average m




“opinionway DDB’

People are searching for brand’s pages on
Facebook and if they can’t find you, they
might consciously choose to join a unofficial

fan page instead.



“optnionway DDB’
Official vs unofficial fan pages - All countries

Q: According to you, the brand .... Facebook page which you are subscribed to...

I I\\‘VJ
S 'Am
'R-‘_'
¥

Is not the brand’s
official page

26%

Is the brand’s official page

» People are searching for brand’s pages on Facebook and if they can’t find you,
L they might consciously choose to join a unofficial fan page instead.
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“opinionway DDB’

Unsubscribtion is a KPI to watch out for, with already
36% having already unsubscribed from a fan page .

Though the majority of fans unsubscribe by deleting
the brands from their friend list, brands are going to
need to be more mindful of those who just hide the
brand’s message in their newsfeed when trying to
measure the value of their community.



“optnionway

The

unsubscribing - All countries

8: Have (You ever unsubscribed from a brand name page on Facebook?

How

LIl IZs
AN
-

\

id you unsubscribe from this page?

Alread
unsubscribed

-

By removing this page

\ from your list of friends

~

/

» The majority of fans unsubscribe by deleting the brands from their friend list, brands are going to need
to be more mindful of those who just hide the brand’s message in their newsfeed when trying to measure

the value of their community.
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“optnionway DDB’
Reasons of unsubscribing — All countries

8: Have (Y_ou ever unsubscribed from a brand name page on Facebook?
: Why did you unsubscribe from a brand name page on Facebook?

Alread
unsubscribed

/ I was no longer interested in \
the brand
Information was published too
frequently
The information offered was
not interesting
_ ‘The brand published
information that I did not like

Information was not published
\ frequently enough /

LIl IZs
A 7S
¥ .

» Finding the right frequency to communicate and providing quality content are key for
L brands to retain their fans.
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“opinionway

In summary

The average age of brand fans is 31 yo

9 brands are followed in average

43% of fans visit FB several fimes a day
FB is used mainly for entertainment (49%)

By becoming a fan, consumers expect geiting a
special treatment (95%), but are also willing to
advocate the brand in return(94%)

76% have already pressed the like button to comment
a brand post

Being a fan has a high impact on purchase intent (36%)
and advocacy (92%)




“opinionway

In summary

Brands are experiencing a honey moon with consumers
on Facebook for the moment. It wont last if the brands
don’t get it right in terms of benefits, quality of contents,
and frequency of their communication.

36% have already unsubscibed from a brand’s fanpage
and the number gets bigger as markets get more
mature.
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The questions that need to be raised
before jumping in:

Organisation

Content development

Dialogue, conversation

Brand tone

Services

CRM

Rhythm

Role within the rest of the marketing mix
KPIs, measurement and ROI
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Thank you !
Opinionway
and DDB Paris




